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Diligence, Resiliance 

Results 
As the economic landscape 
slowly changes from bad to 
better, our game plan for 
2010 is to work harder and 
consult with our clients more  
often...to support them as 
much as possible. By reaching 
out and getting to know                  
the inner workings of their                  
businesses, we hope to help 
them not only survive the 
turbulence, but stabilize, grow 
and prosper.  

The size of our firm  allows us 
to be resilient. We can turn 
on a dime ð be proactive and 
responsive whenever our 
clients call on us.  And we are 
determined to deliver results 
in a timely fashion at reason-
able rates.  

Personal attention, dedica-
tion and teamwork will make 
this possible, and we expect 
to have a banner year with 
great results and many success 
stories to report in future 
newsletters.  

TRADEMARK DILUTION...                       
Like Riding a Bike           By Ralph N. Gaboury 

Most people are familiar with trade-
mark infringement ï those obvious 
cases where someone is trying to 
cause consumer confusion to ride on 
the coattails of a popular brand 
nameéthink ñCENTURY 21 vs. 
CENTURY 31ò or ñCITIBANK vs. 
CITIBANC.ò 

But what about trademark dilution?  
To non-lawyers, this may be the 
first time youôve heard of thiséto 
many lawyers, and even trademark 
lawyers, trademark dilution can be 
difficult to understand, and is often 
confused with trademark infringe-
menté 

But once you do understand trade-
mark dilution, once it ñclicksò in 
your mind, then youôll have it for-
everéjust like riding a bike.  Then, 
youôll be able to recognize it when 
you see it, especially important if 
itôs happening to your own brand.  
Okay here goesé 

The best way to understand dilu-
tion is to give you a hypothetical 

example. The following is classic 
type of trademark dilution that, if 
it were to actually happen, would 
be prohibited by the Federal Trade-
mark Anti-Dilution Act (or 
ñFTDAò for short) and also by 
parallel state anti-dilution statutes: 

           KODAK brand shoes 

What looks odd about this?  If you 
said, ñwell, Kodak doesnôt make 
shoesò, then you got it.  This would 

not be trademark infringement ï 

because for infringement you need 

confusion.  Anyone seeing KODAK 
shoes would simply not be con-
fused, because they would not 
think that the George Eastman 
Kodak Company has decided to 
break into the shoe industry; in-
stead, they would think that a new 
company has come along and 
adopted the KODAK brand for 
shoes.  Because the products are  
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ñWe are big enough               
to serve your needsé                 
small enough to turn                

on a dime...driven                     
to deliver results.ò 

 

Winter 2010  

The Dorf Law Firm, LLP will be 
participating in The Business 
Council of Westchesterôs 2010 
Mega Mixer Business EXPO,             
Westchesterôs largest business trade 
show attended by about 1,500           
businesspeople. 

This year, the EXPO will be held            
at the Hilton Rye Town on               
Thursday, March 18th, from 2:00 
p.m. until 6:00 p.m. More than 
200 businesses will display their 
table-top exhibits at this popular 
annual event where the networking   

opportunities abound. In addition 
to connecting with colleagues and 
potential clients, attendees get the 
chance to enjoy items from the 15 
food and drink samplers; check                  
out the Green Aisle with its eco-
friendly companies; and get great 
business tips from the many short 
seminars called ñSpeaker Spotsò. 

Jon and his team will be manning 
the firmôs exhibit, handing out              
helpful advice, sound counsel, 
newsletters, press kits and some of 
the best chocolate in town. 

Best Networking in Westchester! 



Congratulations to Andrusôs Nancy W. Ment 

share ideas, contacts, and 
most importantly, business 
referrals.  

Ralph plans to take full           
advantage of all oppor-             
tunities BNI provides in 
growing The Dorf Law Firm, 
LLP Intellectual Property 
practice area.  

 

On Thursday, January 14th, 
Ralph N. Gaboury, Esq, who 
manages the Intellectual 
Property practice group of 
The Dorf Law Firm, LLP, 
was  formally inducted into 
the BNI Advanced Networkers            
chapter of Business Network 
International (ñBNIò), the 
largest business networking 
organization in the world.  

The chapter, which has been 
in continuous existence for 
over 15 years, meets every 
Thursday morning at 711 
Westchester Avenue in 
White Plains.   

BNI has brought businesses 
together all across the globe 
for 25 years, offering                     
members the chance to          

ing the organization's profile 
through two key Westchester 
County mergers with the 
Center for Preventive Psy-
chiatry (CPP) and Family & 
Community Services (FCS).  

Induction into the Business 
Hall of Fame is a lifetime 
achievement award for                   
an individual or business                 
that has made a significant 
contribution to the West-
chester business community. 
 

Nancy will be honored at the 
9th Annual Business Hall of 
Fame Awards Dinner on 
Wednesday, April 21, at the 
Glen Island Harbour Club in 
New Rochelle. 

Members of The Dorf Law 
Firm, LLP extend heartfelt 
congratulations to our friend 
and client, Nancy Woodruff 
Ment, President and CEO of 

Andrus Childrenôs Center, 
on her recent induction              
into the Westchester County               
Business Hall of Fame as            
the recipient of the                  
2010 ñWomen in  Businessò 
award.  

Nancy adds this prestigious 
award to her many accom-
plishments at Andrus, a            
private non-profit community 
agency that provides assess-
ment, treatment, education 
and preventive services for 
children and their families in 
residential, day and other  
restorative programs. As Chief 
Executive of Andrus, Nancy 
was instrumental in reshap-

Ralph Gaboury Inducted Into BNI 
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Serving Entrepreneurs  
&  

 Growing Businesses 

Superior legal services 
at reasonable rates 

Bigger is Not Always Better! 

Ralph N. Gaboury, Esq.  
Associate  

Trademark and Copyright  

In an economic climate where 
most companies are delivering 
fewer services at higher prices 
and offering less for more, The 
Dorf Law Firm, LLP team       
is taking it up a notch to    
provide more benefits and 
better service at the same             
reasonable 2009 rates. 

In spite of continued tough 
times, we are sponsoring more 
seminars, more webinars,  
having more helpful  client   

meetings, hosting more on-site 
conferences and providing 
reliable, quick responses to 
inquiries and fast turn-around 
in the resolution of legal                
matters.  

Our size allows us to be flexible 
and readily available to our 
clients. We are able to offer 
personal attention and main-
tain  friendly partnerships with 
all of our clients, as opposed    
to much larger firms who may   

handle cases with care but just 
do not have the time to devote 
a lot of personal attention and 
follow up. 
 

In the coming months, watch 
your inbox for informative  
articles written by members of 
our team and announcements 
about events sponsored by The 
Dorf Law Firm, LLP, including 
a variety of webinars and                 
seminars including one for 
Not-For-Profit organizations. 

 
 

 

 

Nancy Woodruff Ment 
President and CEO 

Andrus Childrenõs Center 



Client Spotlight on Todd Albright 
Managing Member of Princeton Realty Group, LLC 
Todd Albright, the Managing 
Member and Co-founder of 
Princeton Realty Group, LLC, is  
a seasoned broker. Princeton 
Realty Group, established in 
1998, is a prominent commercial 
real estate brokerage firm based 
in Westchester County with their 
primary office located in Mount 
Kisco, New York.  Todd is            
responsible for the investment 
sales division which has brokered 
several million square feet of 
commercial space. 

Princeton Realty Group provides 
the following services in the New 
York Metro Area: 

Office 

Retail 

Industrial 

Tenant Representation 

Lease Negotiations 

Landlord Representations 

Dispositions 

Investments 

Market Research 

Property Management 

Investment Sales 
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Todd and his real estate team of 
marketing and management           
professionals have over thirty   
years experience in real estate; 
knowledge in each facet of the 
industry; and a thorough approach 
to dealing with each client and 
every transaction.  They make it            
a point to study the business             
objective of every client and               
develop strategies that specifically 
target their clientôs needs. 

Todd explains his professional 
approach to serving clients and 
guaranteeing their satisfaction as 
follows:  ñWe discuss matters at 
length with our clients, get to 
know them, get their input,               
analyze their business objectives 
thoroughly and then map out a 
strategy that will work specifically 
for them in the short and long 
term.  It is this type of attention 
that leads to the highest level of 
customer service and ultimately 
maximized asset value.ò Todd 
believes that having an ñownership 
approachò really helps him               
understand the real estate goals             
of the client. 

In 1987, Todd began his career as  

ñPrinceton Realty is                
in the business of               
creating solutions                

and unlocking                        
opportunities for                 

our clients.  
We pride ourselves                     
on being committed                     
to building lasting                   

relationships and have            
a long list of repeat               
customers who trust                 
our judgement and               
continue to profit                  
from our efforts.ò 

a real estate broker and has been 
involved in many notable projects 
in Westchester and Fairfield 
Counties.  His knowledge has lead 
to the formation of Albright              
Equities, a private equity firm   
specializing in the syndication of 
real estate. This entity collaborates 
with business owners and investors 
who want to own real estate and 
like to have experienced partners 
working with them to maximize 
returns.  

Albright Equities has current   
interests in approximately two 
million square feet of commercial 
properties in the New York and 
Connecticut region. 

A successful entrepreneur all 
around, Todd has become invested 
in and sits on the boards of                   
businesses, including restaurants,                
a hotel, Safe Haven Self Storage 
and a notable wine and spirits 
import company, International 
Spirits  and Wines.   

Todd received a Bachelor of             
Sciences degree from Pace                    
University and currently resides in 
Pleasantville, New York with his 
wife and two daughters. 

Todd Albright  
 

Managing Member of 
Princeton Realty                       

Group LLC  

has decided to enter all these 
different industries, by allowing 
this to happen, the ability of the 
mark, KODAK, to identify prod-
ucts put out by the George              
Eastman Kodak Company has 
been diminished ï or per the 
legal definition, it has been 
ñdilutedò by ñblurring.ò So if you 
felt that happy little ñclickò in 
your mind,  now you understand 
trademark dilution and can even 
recognize it out there in the real 
world.  If you are interested in 
ways to protect your brands from 
dilution or infringement, feel 
free to contact us! 

 

non-competitive: cameras vs. 
shoes, trademark infringement 
does not ñfit the crimeò here 
because of the lack of confusion.   
Thatôs where trademark 
ñdilutionò comes to the rescue. 

The technical definition of trade-
mark dilution under the FTDA 
statute is, ñthe lessening of the 
capacity of a famous mark to 
identify and distinguish goods or 
servicesò re g a rd les s o f 
ñcompetitionò or ñlikelihood of 
confusion.ò  ñKODAK shoesò is 
the classic example of whatôs  
called ñblurringò dilution.     
Thatôs  because allowing other 

 

companies to come along and 
usurp the KODAK brand for use 
on other types of products will 
ñblurò the ability of the KODAK 
brand to identify products sold 
by the George Eastman Kodak 
Company. Next thing you know, 
there will be KODAK pianos, 
KODAK automobiles, KODAK 
food processors, KODAK             
squeegees, THE KODAK  LAW 
FIRM, etc., etc., all owned by 
companies other than the 
George Eastman Kodak Com-
pany. In other words, even if 
people arenôt ñconfusedò about 
whether George Eastman Kodak 

Trademark Dilution (continued from front page)                               



About The Dorf Law Firm, LLP 
 

Jon A. Dorf and his team at The Dorf Law Firm, LLP share their clientsô 
vision for success and help transform their dreams into reality.  

Jon began his career as a sole practitioner in 1992 in Mamaroneck, NY. 
Within five years, the entity now known as The Dorf Law Firm, LLP          
was established. Since its inception, the firm has significantly increased 
in size as well as in the diversification of the firmôs practice areas. Today, 
The Dorf Law Firm, LLP is a recognized leader in its field. 

The firm maintains offices in Mamaroneck and Manhattan to serve                
its many well-known clients in the areas of Corporate & Business Law, 
Commercial Real Estate, Intellectual Property, Litigation, Tax-Exempt 
Not-For-Profit Law and Creditorsô Rights and Financial Services                
Litigation. 

The Dorf Law Firm, LLP is proud of its tradition of achieving                       
innovative solutions which exceed the highest level of service its                    
clients deserve. 

For further information, please contact us at 914-381-7600 or email 
Marilyn S. Goerler, Director of Client Relations: mgoerler@dorflaw.com. 

 

740 West Boston Post Road 
Suite 304 

Mamaroneck, New York 10543 
Phone: 914-381-7600 

Fax: 914-381-7608 
__________  

 

845 Third Avenue, 6th Floor 
New York, NY  10022 
Phone: 212-233-4444 

V ISIT US ON  THE  WEB 

WWW.DORFLAW.COM  

The Dorf Law Firm, LLP 

Superior legal services at reasonable rates 

  Philly Cheese Steaks and Marketing Strategies 

Conference Chair, Steven M. 
Silverberg, Esq., a colleague of 
Jonôs from the White Plains 
firm of Silverberg Zalantis LLP, 
gave the welcome address,             
kicking off two days of sessions 
aimed at  presenting an array  
of marketing tools for both 
large and small law firms.   

After a keynote address by 
David Lat, Founding Editor of 
Above the Law, located in New 
York, NY, presentations and   

discussions focused on how to 
maximize marketing through 
use of web sites, blogs, social 
networking, directory profiles, 
seminars, community involve-
ment and charitable giving, to 
name a few. 

The second day started off 
with a stimulating keynote 
address entitled, ñStrategic 
Branding: Def ine and                   
Differentiateò, given by John 
Osborn, President and CEO 
of BBDO, New York.  

Osborn explained that because 
branding so effects perception, 
firms need to come up with a 
solid special message about 
their firmôs credentials, unique 
services and/or style and 
ñpersonalityò that differenti-
ates them from their competi-
tion. The message needs to be 
relayed in a strong simple 
slogan. He sited great exam-
ples such as AT&Tôs ñRaising 
the Barò and Ebayôs ñIf itôs out 
there, itôs in here.ò 

In addition to learning about 
the changing media landscape 
with its many new ways of 
targeting audiences and reach-
ing more potential clients, Jon 
and Marilyn came away with 
their current strategy rein-
forced: reach out to clients 
even more during tough               
economic  t imes . . .o f fe r 
more...be available...get back 
to clients quickly...and stand 
by the firmôs philosophy of 
being ñlegal counsel and 
trusted advisor.ñ     

The American Bar Association 
Marketing Strategy Meeting, 
held on November 12th and 
13th in  Philadelphia, not only  
provided a wealth of informa-
tion on how to streamline 
your business and differentiate 
yourself from the pack but also 
a golden opportunity for Jon 
Dorf and Director of Client 
Relations, Marilyn  Goerler, to 
dig into a 5-star sumptuous 
Philly cheese steak. (See not-so-
flattering shot above!)  

Jon and Marilyn tackle cheese steaks and marketing techniques  
at the November ABA Marketing Strategy Conference in Philly. 

Keynote Speaker, John Osborn 
President and CEO, BBDO NY 

  


